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competitions, for the remarks of a billiard player on
billiards and of a military officer on bridge*

The consequence of this is that the paper is no longer
regarded as a serious commentator on public affairs* Its
political weight has dwindled to nothing. Mr. Scott
James, who was for many years on the staff of the
Chronicle, says truly in his book, The Influence of tie Press,
that

" the diversion of brains and talent to entertainment
must be at the expense of a newspaper's pretensions
to be the guides and philosophers of its readers in
serious affairs/*

What the Cadbury family and Sir Walter Layton
might urge in reply to this is that, while they desire
earnestly to lead opinion and to turn the public mind to
serious affairs, they cannot keep the paper going without
a circulation, which, in their judgment, can be secured
only by copying the others. They might point to the
extinction of the Chronicle with nearly a million buyers
daily, though that was due to reckless finance, not to
paucity of readers. Everyone in the newspaper business
would, however, agree with them that the " popular "
journal must be popular or die. Disagreement begins over
the assumption that all must aim at popularity with the
same class and adopt identical methods of obtaining it*

These methods are pushed even further by the
News-Chronicle than by its rivals, for the reason that it
does not feel easy or certain about them; it therefore
exaggerates them for fear of not going far enough* On
the day I write this the main news-stories in the Mail
and Herald are on the dropping of Sanctions against
Italy, while even the picture papers, Sketch and Mirror,
splash on disturbing events in Belgium and Palestine*